CASE STUDY

Redefining Retail: A Seamless
Integration of Offline and

Online Shopping

AT A GLANCE
OBJECTIVES Challenges
e Boost overall sales and customer retention. * Training staff for an

integrated retail approach.

* Integrating physical store
inventory with online stock
data

* Merge offline and online shopping
experiences.
® Boost overall sales and customer retention.

Benefits

HYPOTHESIS ® 25% increase in overall sales
due to the unified platform.

* Streamlined operations,
leading to cost savings and
improved efficiency.

* A cohesive shopping experience will foster
greater brand loyalty.

* A unified platform that merges offline and
online shopping will cater to customer
demands for flexibility.

SOLUTIONS
Softinator developed a retail management platform
tailored to seamlessly integrate offline and online
shopping. The solution offered real-time inventory
updates, Al-driven customer recommendations based
on online and offline purchases, and unified sales
analytics. To address logistical challenges, the
platform included advanced supply chain
management tools and predictive analysis features to
anticipate stock demands.

‘The project unveiled the
transformative power of
predictive analysis, illuminating
its capability in accurately
forecasting retail needs and
refining inventory management.”

IMPACT

e Staff, with right tools and training, reported
increased job satisfaction.

® Cohesive shopping experience and targeted
marketing increased sales.
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